Tinder Newsroom

TINDER INTRODUCES NEW USER WARNINGS TO BOOST GOOD IN-APP BEHAVIOR

The warnings cover areas of authenticity, respect, and inclusivity

LOS ANGELES (February 5th, 2023): Tinder, the world’s most popular dating app, releases advancements to its user
warnings as part of its ongoing efforts to make the app a fun, safe, and respectful place for all. The new warnings aim
to bring greater transparency to improve behavior and continue to enable Tinder to be a leading platform in enabling
authentic human connections. The new warnings are rolling out now and will be live globally in the coming weeks.

The majority of Tinder’s global users are aged 18-25 years old, and they often come to Tinder to begin their dating journey.
These new warnings aim to provide additional guidance to users, helping to inform them of inappropriate behavior, as well as
offering an immediate opportunity to change their actions moving forward.

“Globally, online dating is now the most common way for singles to meet new people, with 53% of people under 30 using
dating apps’. As the leading dating app, we want to provide our users with the best experience and the best opportunity to
discover new authentic connections in a safe, fun, and respectful environment. This is particularly important for younger users
who are new to online dating.

Our Community Guidelines form the basis of a respectful ecosystem. These warnings are designed to provide transparency
and alert users when they are not engaging in acceptable and respectful behavior. By providing greater transparency to users
about their behavior, not only are we enabling them to immediately ‘course correct’ but also foster a better experience for the
wider Tinder community.” Says Nicole Blumenfeld, VP of Trust & Safety Operations, at Tinder.

When creating a profile, all users are made aware of Tinder’s recently updatedCommunity Guidelines, which serve as the
basis for the expected behaviors on this app that are designed to create a community of respect for everyone. Any account
reported for violating these guidelines, risks being removed from the app.

The new warnings are classified into three categories: authenticity, respectfulness, and inclusiveness. They cover in-app
behavior when engaging with other users, such as harassment, and protect users against advertising and impersonation.

To detect any breaches of its Community Guidelines, Tinder uses a system of real-time machine-learning features including
‘Does This Bother You’ and ‘Are You Sure’; advanced technology monitoring and human verification. Warnings will be served
to users in-app within ‘messages’ from ‘Team Tinder’ with an explanation of what violation occurred, as well as broader
information about expected behavior and actions. When users receive a warning it will remain as a visible message that they
cannot delete. Individual profiles are at risk of being removed if users continue to repeat the same violation.

The introduction of warnings builds on Tinder’s trust and safety commitment and will go live globally in the coming weeks.

About Tinder

Launched in 2012, Tinder is the world’s most popular app for meeting new people and has been downloaded more than 530
million times. The app is available in 190 countries and 45+ languages. More than half of all users are 18-25 years old. In
2022, Tinder was named one of the World’s Most Innovative Companies by Fast Company. Tinder is a registered trademark of
Match Group, LLC. ‘It Starts With A Swipe’ is an unregistered trademark of Match, LLC.

! Pew Research Center, Feb 2023; supported by internal Tinder member data, Jan 2023
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